
Motivation, Interest and Para
Social Interaction of Today's

Radio Young Listeners
by Diah Ayu Candraningrum

Submission date: 20-Aug-2021 07:03PM (UTC+0700)
Submission ID: 1633630952
File name: and_Para_Social_Interaction_of_Today_s_Radio_Young_Listeners.txt (21.21K)
Word count: 3294
Character count: 17973



1

1



5

5



5

9

9



6



6

8

9



7







4

4



10



3



2

2

2





1







22%
SIMILARITY INDEX

16%
INTERNET SOURCES

9%
PUBLICATIONS

5%
STUDENT PAPERS

1 10%

2 4%

3 2%

4 2%

5 1%

Motivation, Interest and Para Social Interaction of Today's
Radio Young Listeners
ORIGINALITY REPORT

PRIMARY SOURCES

eudl.eu
Internet Source

au.vlex.com
Internet Source

Mitja D. Back, Stefan C. Schmukle, Boris
Egloff. "A closer look at first sight: Social
relations lens model analysis of personality
and interpersonal attraction at zero
acquaintance", European Journal of
Personality, 2011
Publication

www.bandt.com.au
Internet Source

Nur Asni Gani, Medo Maulianza, Mohamad
Rifat Adi Mulya. "Social Media and Radio
Broadcasting Integration to Expand the
Market of I-Radio Jakarta", KnE Social
Sciences, 2019
Publication



6 1%

7 1%

8 1%

9 1%

10 1%

Exclude quotes On

Exclude bibliography On

Exclude matches < 1%

www.tandfonline.com
Internet Source

Submitted to President University
Student Paper

Submitted to University of Western Sydney
Student Paper

Alan Rubin. "Impact of Motivation, Attraction,
and Parasocial Interaction on Talk Radio
listening", Journal of Broadcasting & Electronic
Media, 02/01/2000
Publication

www.academypublication.com
Internet Source


