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ABSTRACT
Self-development facilities for students to live in society, including by participating in activities or being
active in organizations. Interaction in organizations increases individual expectations of the ability of other
members to complete work and carry out tasks collectively. Some students are not responsible when given
assignments together and do not contribute to the group. When individuals reduce their effort while working
with other people, it is called social loafing. This study aims to determine the relationship between selfesteem and social loafing in college students actively organize. This research involved 407 students who are
currently active in the management of the organization or committee of the organization. The sampling
technique used was purposive sampling. Measurement of self-esteem variables with the Rosenberg SelfEsteem scale and the social loafing scale for social loafing variables. Based on the results of calculations
using the Spearman rho, the value of r = -0.307 was obtained, p = 0.000 <0.05. There is a significant negative
relationship with self-esteem and social loafing among students who are active in organizations. Another
finding is that there is no difference in the self-esteem of students who are active in organizations based on
gender, position and tenure of management / position. Neither is it found differences in social loafing in terms
of position. However, there are significant differences in tenure of management / office.
Keywords: Self-esteem, Social Loafing, Students

1. INTRODUCTION
Students are social beings who can not live without the
other. Social motivation in students encourages them to
interact with other individuals [1]. One means of selfdevelopment for students to live in society is by
participating in activities or being active in organizations.
Organizational activities, this aim to train students in
solving a problem, and gain knowledge that is not obtained
in lectures [2].
According to Luthan [3], interactions in organizations
increased expectations of individuals for the ability of
other members to complete work and responsibilities
together. Interaction within an organization can lead to the
idea that some students are not responsible when given
assignments together, do not contribute to groups, and
reduce their effort when working with others. In a
psychological perspective this is known as social loafing.
Social Loafing according to Baron & Byrne [4] is a
decrease in motivation and effort when individuals work in
groups, compared to when working individually.
According to Setyawan [5], social loafing has a bad impact
on an organization or group, because it can reduce
performance. This is in line with the statements of Pratama
and Wulanyani [6] which state that social loafing is a

tendency to give minimal effort towards the achievement
of a group. With social loafing, it will be detrimental to
other group members because there is an imbalance
between the contribution made to individuals and the
results obtained by individuals. According to Rahman, the
contribution of each individual is highly expected by
group members and within the organization. However, not
a few of the group members tend to spend less effort when
working in groups. However, if the organization can
exercise a strong oversight, it can see individual efforts,
and it will be beneficial for the organization if individuals
ensure the contribution of their members to a group. In
addition, individual contributions to a group will increase
self-esteem [7].
According to Chidambaram & Tung [8] there are two
aspects to social loafing, namely the dilution effect where
individuals are less motivated because they feel their
contributions are meaningless or realize that the rewards
given to each individual for groups are not the result of
their work, and the immediacy gap is that individuals feel
alienated from group. This shows, the further away the
individual is from the group, the farther away the task is to
him. Research conducted by Webb 1997, states that, one
of the causes that can influence students to do social
loafing is the fear of showing that the individual does not
understand the material or lacks assertiveness in the
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individual. The cause of the occurrence of social loafing in
the process of doing group assignments is that there are
students who feel that they are seniors so they do not want
to participate in working on them and only ride names.
Then, they are busy so they cannot be left behind, do not
know what to do because they do not pay attention to the
time the explanation is taking place and do not enter the
division of tasks, so it is necessary to explain what tasks
must be done [2].
According to Sarwono [9], there are several factors that
influence social loafing, one of which is self-esteem,
someone who has low self-esteem, so the presence of other
people will reduce achievement. Self-esteem is a selfevaluation made by each individual, and people's attitudes
towards themselves are from positive to negative attitudes
[4]. The dimension of assessment or overall evaluation of
individuals about themselves, known as self-esteem,
greatly determines the level of social loafing in someone
[10]. According to Myers [11], self-esteem is the overall
sense of self-assessment that a person uses to assess one's
own characteristics and abilities. Individuals with high
self-esteem will be motivated to perform as well as
possible when with other people compared to individuals
who have low self-esteem [9]. According to Ghufron [12],
there are several factors that affect self-esteem such as
gender, intelligence, individual physical condition and
external factors such as social environment, school, and
family. In the research conducted by Sulistiyowati in
Narotama and Rustika [10], it is revealed that a person's
high self-esteem will show that someone has high learning
motivation. Motivation to learn is not only shown when
students get assignments individually but also when they
get assignments in groups, because individuals want the
best possible achievement results. This indicates that
someone who has high self-esteem has a low probability of
experiencing social loafing.
Research conducted by Rahman [7] on 133 executives
working in various organizations in Chittagong, showed
that self-esteem has a negative relationship to social
loafing. Positive self-esteem is important for a person to
achieve the needs of life, because self-esteem can
implicitly describe a person's decision on his ability to face
challenges while doing a task, both individually and in
groups. Self-esteem consists of feelings of worth and
acceptance developed by individuals as a consequence of
awareness of competence and feedback from outside
oneself [13].
Based on the above analysis, the formulation of the
research problem can be formulated: Is there a relationship
between self-esteem and social loafing among students
who are active in organizations?

1.1. Related Work
There is a relationship between self-esteem with social
loafing on an active student organization.
A student is required to be able to master problems or be
able to overcome the challenges and obstacles that will
occur. One of the means self-development for students,

namely by participating in organizational activities, in the
organization can not be separated from the duties and
responsibilities. But deep in the organization there are
members who are not responsible when given the task
when working as a team and not contributing to a group.
Contribution each individual is expected by members of
the group and in the organization.However, not a few of
the group members have a tendency to spend less effort
when working in groups, this is called social loafing.
Social Loafing is a decrease in motivation and effort when
individuals work as a group compared when working
individually. In this case, social loafing that occurs in
groups will lead to tasks within the group 20 become
obstructed and ineffective by the presence of social
loafers. Research conducted[14], said it was wrong one
cause that can influence students to do social loafing is the
fear of showing that the individual is lacking understand
the material or the lack of assertiveness in the individual.
According to Sarwono [9], one of the factors that influence
social loafing, namely someone who has low self-esteem.
Individuals with self-respect height will be driven to
perform as well as possible when with other people low
self-esteem.
Self-esteem is the overall sense of a person's self-worth
that is used to assess one's own characteristics and
abilities. Self-esteem in individuals shows how an
individual assesses himself [11]. According to Hidayati
[14], self-esteem and social loafing have a negative
correlation, students who have high self-esteem will have
good interpersonal relationships and can show potential or
ability possessed by contributing to a group. Meanwhile,
students who have low self-esteem will reduce their
abilities and do not contribute to the group.

1.2. Our Contribution
This research was conducted in order to provide new
insights and knowledge, especially in the field of social
psychology. So that later it can be used as a source of
useful information for the organizational world.
Practically this research is expected to provide a deeper
understanding of practical benefits, provide information
for further research, and positive input for practitioners
engaged in the social world. Besides that, it can also be
used as a reference.

1.3. Paper Structure
The writing system in this study is divided into three
chapters. In each chapter, there are sub-chapters. Chapter I,
which is an introduction, which contains background
problems regarding self-esteem with social loafing among
students who are active in organizations, problem
formulations, research objectives, and the benefits of
research both theoretically and practically. Then in chapter
II, contains the explanation of theories related to selfesteem and social loafing, the two theories explain the
relationship which is then compiled a research frame of
mind to produce a research hypothesis. Chapter III
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contains the research methods applied in this study. These
methods include research participants, types of research,
research settings and tools, research measurement tools,
research procedures, and data processing and analysis
techniques. Chapter IV contains main data analysis and
additional data. Then the last chapter V, which will discuss
the conclusions, discussion and suggestions on this
research.

2. BACKGROUND
2.1. Self-Esteem
According to Myers [11] self-esteem is the overall sense of
a person's self-worth that is used to assess one's own
characteristics and abilities. Individual self-esteem shows
how an individual evaluates himself. Crocker and Wolfe
[11] argue that individuals will have self-esteem if they
feel happy with their appearance, intelligence and others
consider important to the individual himself. Meanwhile,
according to Devito [15], self-esteem is a person's
evaluation of what they feel about themselves, and how
individuals like themselves and how competent they are to
judge themselves. Self-esteem is formed through
individual interaction with the environment, where if the
relationship provides something pleasant then self-esteem
becomes positive, but if the environment provides
something unpleasant, then self-esteem will be negative
[16]. Self-esteem is also directed as self-worth or selfimage. An individual can feel that he is not only a human
being but also a valuable human being [17].
Self-esteem is an assessment of self-efficacy, namely
between the abilities that a person actually has with the
ideal abilities that are expected to exist in him and will be
shown through his attitude to himself, whether to accept or
reject it (Brown, 1998 in [18]). Minchinton [19] says that
self-esteem is an assessment or feeling about oneself based
on acceptance of oneself and one's own behavior, and
based on beliefs about how the individual is. This feeling
of self affects how individuals relate to others around them
us and other aspects of life. According to Baron & Byrne
[20] self-esteem is often measured as a level in dimensions
ranging from positive to negative or high to low.
So it can be concluded that self-esteem is an assessment of
the individual about who he is based on the beliefs of the
individual himself. Then self-evaluations are made on each
individual, people's attitudes towards themselves in a
positive to negative attitude.

2.2. Social Loafing
Social loafing is a decrease in motivation and effort when
individuals work in groups, compared to when working
individually [20]. Social loafing refers to a pattern of
behavior based on the fact that when several individuals
work in a task that involves other people, the individual
feels that he does not need to give maximum effort [21].

According to Haslam [22] social loafing is a social disease
as a result of reduced responsibility towards the individual.
Meanwhile, according to [11] social loafing is the
tendency for people to exert less effort when individuals
put together their efforts towards a common goal rather
than being individually responsible. Social loafing carried
out by group members will make performance in the group
less effective, while for individuals, social loafing prevents
individuals from getting the opportunity to develop their
knowledge and abilities for the task to be done [23].
According to [24], social loafing is something that
naturally occurs in students who work together for several
months.

2.3. Organization
Hasibuan [25] said that an organization is a formal,
structured, and coordinated association system of a group
of people who work together to achieve certain goals. By
participating in this organizational activity, students can
learn to work together as a team in realizing organizational
goals. According to Robbins [26] organization is a social
unit that is formed consciously, with a relative boundary
continuously to achieve a common goal of a place where
social interaction activities are carried out or as a process
where interaction occurs between people in the
organization [26]

2.4. Students
Student is someone who is studying in college. Then
students can give change and have high intellectuality,
critical thinking, and are able to learn on their own in
analyzing problems and learning. Students have the
potential to understand developments and changes in the
world of education and in the community.
According to Priambodo [27] there are several
characteristics of organizational students including: (1)
Individuals like to spend time participating in various
activities. Students who are active in organizations tend to
be involved in organizational management. (2) tend to
spend more time in the organizational room just to gather,
just sit around, or chat with other members. (3) students
tend to have broad insight into things that happen on
campus or developments in the outside world. Besides
that, students are active organizations have the ability to be
more sensitive and critical thinking in seeing things.
Not all students who are active in organizing have positive
behavior, but as for the characteristics of students that can
hinder them in an organization, these characteristics
according to Ibtisam [28] are: (1) never attending a
meeting, (2) as long as preparation of activities in the
organization does not contribute, but at the time the event
takes place individuals attend the event, (3) the
responsibility given is done with other members.
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3. METHODS

4. FINDINGS AND DISCUSSIONS

Participants in this study have the characteristics (1)
students who are actively involved in the organization or
activity committee of the organization, (2) are male and
female, there is no limit to gender in this study, and (3) are
not there are boundaries in ethnicity, race, ethnicity and
religion. This sample is all students who are currently
active in the organization or activity committee of the
organization as many as 407 people. Based on
demographic data, it is known that the majority of subjects
in this study were women (69.0%). Term of office 6 - 12
months (45.7%), with management or position (60.0%).
This research is a quantitative research. Based on the
objectives, this study is included in the correlation study.
This study used a purposive sampling method, which was
carried out by distributing online questionnaires using
google form. The measuring instrument used in this study
is the Rosenberg Self-Esteem Scale owned by
Tarumanagara University, which consists of 20 statements
with a 5-point Likert scale. The measuring instrument used
in this study is the social loafing scale proposed by George
[29]. In this measuring instrument consists of 10 statement
items and a 5 point Likert scale and. both of these
measuring instruments are unidimensional.

The author tested the assumptions using the One-Sample
Kolmogorov-Smirnov Test whose results for self-esteem
had an abnormal data distribution, because p = 0.036 (<
0.05). Then, the social loafing variable has an abnormal
data distribution because p = 0.019 (< 0.05). Furthermore,
the authors conducted a correlation test to determine the
relationship between self-esteem and social loafing.
Correlation test using Spearman. Because, there are two
variables in the study that have abnormal data distribution.
The results of the Spearman correlation test found r = 0.307, p = 0.000 (< 0.05). This shows that there is a
negative correlation and significance between self-esteem
and social loafing among students who are active in
organizations.
The first test of difference based on gender used the MannWhitney U test. This test for differences in self-esteem
resulted in p = 0.946 (> 0.05). that there is no difference
between the sexes of men and women. Whereas in the
results of different social loafing tests, there were
differences in the sexes of men and women which resulted
in p = 0.014 (< 0.05). The male gender produces a mean
rank of 225.39 and women get a result of 194.41. This
shows that men have a high social ranking compared to
women. The results of the analysis can be seen in Table 1.

Table 1 T-Test of Self-Esteem and Social Loafing in Terms of Gender
Gender

Mean Rank

p

Self-esteem

Male
Female

204.59
203.73

0.946

Social Loafing

Male
Female

The second test of difference based on position / position
uses the Mann-Whitney U. In this test of differences in
self-esteem it produces p = 0.437 (> 0.05) and social
loafing which is reviewed based on position or position
results in p = 0.368 (> 0.05). This shows that in the
different test of self-esteem and social loafing, it shows
that there is no difference in position or position held.
The three different tests of self-esteem with social loafing
based on tenure, using the Kruskal-Wallis Test method,
show that there is no difference in self-esteem and tenure.

225.39
194.41

0.014

Meanwhile, in social loafing there are differences in
tenure. In the social loafing difference test based on the
tenure, which is for 3-6 months, it produces a mean rank of
194.9, the tenure of 6-12 months gets 221.18 and on a
tenure of more than 12 months it gets 185.65 results. This
shows that those with a tenure of 6-12 months have a high
social level compared to those with a tenure of 3-6 months
and more than 12 months. The results of the analysis can
be seen in Table 2.
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Table 2 T- Tests of Self-Esteem and Social Loafing in Terms of Tenure
Tenure
(month)

Mean Rank

p

Self-esteem

3-6
6 – 12
> 12

200.86
193.71
221.23

0.120

Social Loafing

3–6
6 – 12
>12

194.90
221.18
185.65

0.022

5. CONCLUSIONS
Based on the results of data analysis, there is a negative
and significant correlation between self-esteem and social
loafing. This is in line with the opinion expressed by
Sarwono, namely, there are other factors that affect social
loafing, namely self-esteem. Thus, there was also no
difference in social ranking with position or position.
However, there are significant differences in social loafing
among students who are active in organization in terms of
gender and tenure.
Based on the results of data analysis using Spearman's rho.
Based on the findings in this study, which has a negative
relationship with self-esteem and social learning. This is in
line with research from Rahman [7] which showed that
self-esteem has a negative relationship with social
learning. The findings of this study indicate that there are
differences in social learning between women and men.
After testing the variables, it was found that there was a
relationship between gender and social learning in
individuals. This is in line with Karau and Williams'
research which states that men do more social loafing than
women.
In this study, did not show any differences in social
positioning in position or position. Anggraeni & Alfian
[30] said that differences in positions or positions within
an organization indicate an organizational structure and
division in the certainty of their roles, but when there are
members who blame the essence of the position it can
cause social loafing. According to Audi [31] which states
that the length of time working in a group or organization
can lead to social loafing.
Based on this study, the authors are aware of the
limitations of the study, namely not controlling for several
factors that affect social loafing. Therefore, research on
social loafing needs to be studied more deeply, for further
research can study it using other variables, so that it can
produce interesting research. The phenomenon of social
loafing often occurs in the formation of group assignments
but is often not realized. Suggestions to students who are
members of the organization, they should give the best
contribution in the assignment and job given, have high
motivation in working in groups, and when there are group

members in an organization who are lazy, they will not
follow it.
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